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Introducing LinkedIn 
Accelerate Campaigns

• Maximize campaign results 

• Save time 

•

highest performing audiences

AI-Powered campaigns designed 
to drive results and save you time



Uplevel your targetingQuickly drive performanceWhen time is of the essence



Use Accelerate if

•

•

•

•

•

•

Use Classic if

•

•

•

•
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•



• Click “Create campaign” and select one of 
the two objectives

• Accelerate campaigns are currently only 
available for Website visits and Lead 
generation objectives

Select your objective



• Select Accelerate after selecting your objective

• Selecting Classic will lead you to LinkedIn’s 
existing campaign creation process

Select your campaign type



• Provide a URL that best represents the product 
or service you’re advertising. It does not need 
to be the destination URL for the campaign, 
but we recommend using a URL in English.

• We’ll take the information from your URL and 
use GAI to create a description of your 
product, its benefits, and the target audience.

• Campaign quality depends on the quality of 
the product description so ensure the content 
is as accurate and detailed as possible. 

• Click “generate campaign” to see the custom 
campaign built for your product.

Tell us about your product or service

Tip: Carefully review, update, and layer in details around your target audience before 
creating the campaign.



• As the campaign is automatically built, the AI 
marketing assistant will appear side-by-side with 
your campaign to provide relevant details, 
recommendations and answer any questions

• Forecasted results are automatically generated 
with expected campaign performance details in 
real time

Adjust campaign details



• Carefully review the budget and schedule. 
We’ll recommend a budget and schedule 
based on your account’s history.

• Be sure to set an end-date if you’re not 
building an always-on campaign.

• If you want greater control over costs, add a 
cost cap to your bid.

Review budget & schedule



•

•

•

Add data sources and exclusions

Tip: Provide data sources that represent the intent of the campaign 
objective. For example, if your lead gen goal is to book demos, 
consider providing a list of past leads who booked demos.



• Re-use past ads, create new ones manually, or 
use AI to draft your ads

• We use your product description and generative 
AI (GAI) to build ad copy and select images from 
your media library and Shutterstock that have 
the highest predicted CTR

Build your ads

Tip: Select “Customize” to create your own images with text 
prompts using Microsoft Designer!



•

•

Uplevel your ads with Microsoft Designer

Tip: Learn more about Microsoft Designer here

https://www.linkedin.com/help/lms/answer/a1692444


• For website visit campaigns, ads will 
automatically be placed on LinkedIn and the 
LinkedIn Audience Network to optimize for the 
most key results

• You can exclude or include specific publishers 
for your ad by uploading a list or you can select 
categories of apps and sites to exclude

Brand safety & placement considerations





Ads & Creatives

•

•

Campaign best practices

Audiences

•

•

•

•

Optimization & Insights

•



Use CAPI conversions to inform Accelerate 
campaign targeting and measure the 
effectiveness of your campaign

• CAPI conversions can be used as data 
sources to inform Accelerate campaign 
targeting

• CAPI enables you to improve full-funnel 
measurement and can attribute CAPI 
conversions to Accelerate campaigns, just 
like your Classic campaigns



• After you launch the campaign, it will enter an 
optimization period in which it dynamically 
refines the audience, bids, placements, and 
creative serving to find the best results.

• You can edit your audience, bid strategy and 
ads during the flight of the campaign. However, 
this will restart the optimization period for the 
campaign and may impact performance.

Continuous and automated optimization

Tip: Results may be more volatile during this period. Learn more 
about the optimization period here.

https://www.linkedin.com/help/lms/answer/a1640350


• Quickly access your Accelerate 
campaign insights report below the 
campaign name with one click

• An automated report will appear 
displaying the key value drivers of the 
Accelerate campaign

• Check the automated summary report 
early in the campaign to understand 
which audiences the campaign is 
reaching and top performing creatives 

Campaign performance – at a glance



• After building a Classic Campaign that 
meets the below requirements, you will see 
the option to try an Accelerate A/B test

Compare Accelerate & 
Classic Campaign Performance

• Review the generated Accelerate Campaign 
and launch to compare performance between 
Accelerate and Classic campaigns

OBJECTIVE: Website visits or Lead gen

DURATION: 14-day min duration

BUDGET: Website visits: Minimum of $700 lifetime budget per campaign 
(total of  $1400 for both control and treatment campaigns)

Lead gen: Minimum of $3000 lifetime budget per campaign 
(total of $6000 for both control and treatment campaigns)

FORMAT: single image & copy is English only

PLACEMENT: Opt into LAN for website visits



• The AI assistant can answer top questions 
about Accelerate campaigns, recommend 
ways to improve the campaign, or enable 
advertisers to connect to a live agent.

Get the assistance you need



Thank you!
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