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Qver 3B people worldwide
Use o messaging app

Why Sponsoreo ..
Messaging drives |
mMore engagement

On L] A ked ‘ A Usage of LinkedIn messages
is up +20% since 2020

L

By creating a more personalized
experience, you can engage
customers through a channel
they're already familiar with for
a higher conversion rate.

047 of social media users pretfer
messaging channels when
being contacted by a brand



Qur vision for
Sponsoreo
Messaging

We're renewing our
messaging formats to
improve the experience
for both advertisers

and members

Member-initiated conversations

Reach the right audiences at the right
time for more meaningful connections

More efficient outcomes
Introducing cost-per-click pricing so you * *

only pay for opened messages c

il

Deeper engagement

Reach professionals whenever they're ready to
engage, and with shorter frequency caps



& Q Search messages = - &

Focused Other @

i@ 3 new messages in Other

W h -t Pedro Melo, Arianne Berger + more
O O r e | I e V\/ e Janet Birdy Just now

L) Hi! Hope you are doing well. How was
your meeting yesterday with John?

Durga Sharma 2h

o
Hi! Hope you are doing well. | just want
to follow up on our conversation

Malina Misra Sep 10
We need approval on a boosting
request that was sent out to you 3 day...

David Linn

" g
. sponsored Hey Mary, I'd love to tell
/ i Arnold Kinsiey SR e about Oustia’s new custome
We need approval on a boosting Fo IR TLAESRETE Ry s P

request that was sent out to you 3 day...

David Linn

@ Sponsored Hey Mary, I'd love to tell
you about Oustia’s new customer...
S o Thu Nguyen Sep 6

Hi there! I'm really impressed by your

profile. I'm wondering if you are...

Malina Misra
% We need approval on a boosting
New & Improved Conversation Ads allow

advertisers to drive higherintent conversations

Note: this format cannot be used to with members in the Focused tab.

target membersin the EU
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§&— Q Search messages — rﬁ,’
Focused Other »

I’ 3 new messages in Other W

Pedro Melo, Arianne Barger + maora

¥ Janet Birdy Just now
Hi! Hope you are doing well. How was
your meeting yesterday with John?

Durga Sharma 2h
Hi! Hope you are doing well. | just want
to follow up on our conversation

Malina Misra Sep 10
We need approval on a boosting
request that was sent out to you 3 davy...

Arnold Kinsley Sep B
We need approval on a boosting
request that was sent out to you 3 day...

David Linn

Sponsored Hey Mary, I'd love to tell
you about Qustia’s new customer...

Thu Nguyen Sep 6
Hi there! I'm really impressed by your
profile. I'm wondering if you are...

Malina Misra Sep 1
We need approval on a boosting

«— David Linn

€

David Linn
Marketing Director at OQustia
You opened this conversation through an ad

@ David Linn

Hey Mary. I'd love to tell yvou about Oustia’s
new customer support toolks. We can tell you
more hene, or you can visit our website for
more information

MOMNDAY

[ Tell me more |
o, e

| & Visit website |

CTA buttons

Headline Footer

Sender

Body Text

Anatomy of the Ao

Headline: A preview of the ad, which serves in the
oth, 6th, or /th slot of the Focused tab

Sender: A member or company page
Body Text: Up to 8,000 characters

Call-to-Action buttons: buttons within the message
that prompt a user to take a specitic action. May link
to a welbsite, lead gen form, or another layer of the
conversation.

Footer: An optional, collapsible space for
disclaimers, legal and/or privacy information



VVhy

should | use new
& improved
Conversation

Ads?

N Serve in the Focused Tab

O\ Drive high-intent clicks and engagement
through the Focused tab

ncrease Your Reach AN

Reach more of your target audience more
often, with shorter frequency caps

Maximize Your Budget

!

Only pay for messages that are opened



¢ Q Search messages

Focused

I’ 3 new messages in Other

Pedro Malo, Arianne Barger + maore
L Janet Birdy Just now
. Hi! Hope you are doing well. How was

your meeting yesterday with John?

Durga Sharma 2h
Hi! Hope you are doing well. | just want

AR New & improved Conversation Ads have @
Mialina Misra 34p 10 fixed placement in the member's inbox. \When

We need approval on a boosting

request that was sent out to you 3 day... O member ChCl’(S On the Odls ’ O
Arnold Kinsley seps Conversation Ad will open.

We need approval on a boosting
request that was sent out to you 3 day

David Linn

@ DL o el Members can see the same ad up to 3 times
ou about Qustia’s new customer... R
" in / days, so you can reach more of your
Thu Nguyen Sep 6 R
Hi there! I'm really impressed by your td rget G Ud]ence more O'H:en .

profile. I'm wondering if you are...

Malina Misra
We need approval on a boosting




i 1] : -
m Q Search ‘ ¢ = " - ’ -l‘
Home Explore Jobs Messaging  Notifications Me w» Work w Learning
Be Cloud SASE securely - Own your network security destiny. Read Gartner SASE report. O \N O | | O l |

y Ll ’ LinkedIn News B8 Q : .
- | S [ @ startapost ) Messaging P
i ' - @ Here's who's hiring right now o
” 44 oh ago - 23,953 readers Q Search messages =
P~ . - .
[0 Photo 1 Video Document =| Write article : o
& B = @ What's next for the Olympics?
Tia Derby 6h ago .« 1,287 readers Focused (1) Other ®
Account Executive at Flexis SOrLhy: Top © Planes pile up as demand plummets
Aitagore: 20400 reacers “ 3 new messages in Other X
Access E’fC|USive tools & insights Swarna Seymour - 1st L o Near the end of an era for US tech? Pedro Melo, Arianne Berger + more
Try Premium Free for 1 Month CEO of Fixdex
Promoted by Fixdex 30m - @ Sh ago . 22,481 readers
Janet Birdy Just now
i @ ?
H My items Creating a highly collaborative global workforce is one of our core values at Fixdex. Last Ls;WeWo;l;g:owLng i @
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Hi! Hope you are doing well. How was
your meeting yesterday with John?
' = . Show more v
B | ’ X ?
] 1l 4 ' Durga Sharma 2h | | ' < } | | |
Hi! Hope you are doing well. How was (1]
0 David Linn eee N & your meeting yesterday with John? o

Page notifications 8
Malina Misra Sep 10
We need approval on a boosting

request that was sent out to you 3 day...

Page visitors 73

See visitor analytics

=

.

David Linn
Marketing Director at Oustia
You opened this conversation through an ad.

Arnold Kinsley Sep 8
We need approval on a boosting
request that was sent out to you 3 day...

Once the ad's headline is

A

My pages (4)
Flexis Consulting

€
3
g &
@

Page notifications 7 ° L ° °
R clicked, a Conversation Ad will
M Page notifications & 16 ’3 a David Linn Sponsoted Hey Mary, I'c love to tall
you about Qustia’s new customer...

Hey Mary, I'd love to tell you about Oustia's new customer

E Test University support tools. We can tell you more here, or you can visit our
Page notifications 0 oes website for more information. 1 Thu Nguyen Sep 6

open.
Hi there! I'm really impressed by your

See all my pages (5 Like & Comment — St profile. I'm wondering if you are...

Recent ( 2 Visit website )

Malina Misra Sep 1
# accounting

oo O rormneironn From there, your target audience
& v,  afte o can click on any call-to-action

buttons you set up, which dictate
how they proceed through the
conversation.

We need approval on a boosting

# marketing Legal disclaimer request that was sent out to you 3 day...




Tia Derby

Account Executive at Flexis

Access exclusive tools & insights
Try Premium Free for 1 Month

[1 My items

F

Runity Analytics

Page notifications 8

Page visitors 73

See visitor analytics

My pages (4)
Flexis Consulting

Page notifications 7

’ DevTestCo
: Page notifications &D 16

E Test University
Page notifications 0
See all my pages

Recent

# accounting

&4 SF Women in Sales

5 Harnessing Data Webinar
&4 B2B Sales Professionals
# marketing
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Home Explore Jobs Messaging

Be Cloud SASE securely - Own your network security destiny. Read Gartner SASE report.

=1 - -
29 #
Notifications Me w Work w Learning
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B Sischupod LinkedIn News Q Messaging e B~
@ Here's who's hiring right now
——
oh ago - 23,953 readers Q Search messages =
o~ . . .
O] Photo 1 Video Document ==| Write article .
s B & @ What's next for the Olympics?
6h ago .« 1,287 readers Focused (1) Other ®
Sorthy: Top ¥ "
@ Planes pile up as demand plummets
4hago '+ 20,466 readers 1’ 3 new messages in Other X
- 1st s f
a (S:::I)a‘;r:iiiymour o Near the end of an era for US tech? HAO MElo, Atianna Batyer: mors
Promoted by Fixdex 30m - ® Shago - 22,481 readers

@ Is WeWork growing up?

Creating a highly collaborative global workforce is one of our core values at Fixdex. Last A 80+ 4801 raatiars

week, our team gathered together to brainstorm the future roadmap of our ...see more
Show more

:.Ihﬁlf;

L.

0 David Linn

Suu
L]

7

David Linn
Marketing Director at Oustia
You opened this conversation through an ad.

wa ’;
N

MONDAY

? a David Linn

eee K

Hey Mary, I'd love to tell you about Oustia's new customer

support tools. We can tell you more here, or you can visit our

O@is website for more information.

Sue Ot o

( 2 Visit website)

Legal disclaimer

} Janet Birdy Just now
¢ Hi! Hope you are doing well. How was

your meeting yesterday with John?

Durga Sharma 2h
Hi! Hope you are doing well. How was (1]
your meeting yesterday with John?

Malina Misra Sep 10
We need approval on a boosting
request that was sent out to you 3 day...

Arnold Kinsley Sep 8
We need approval on a boosting
request that was sent out to you 3 day...

David Linn
Sponsored Hey Mary, I'd love to tell
you about Qustia’s new customer...

Thu Nguyen Sep 6
Hi there! I'm really impressed by your

profile. I'm wondering if you are...

€
3
g &
@

Malina Misra Sep 1
We need approval on a boosting
request that was sent out to you 3 day...

We need approval on a boosting
request that was sent out to you 3 day...

" , Pedro Melo Aug 28

Once opened, a message will be
categorized into the Focused or

Ot

ner tab based on whether the

CTA buttons are clicked.

T the member:

Opens the message and clicks a
CTA button, the message will
stay in the Focused tab.

Opens the message ano
does not engage with CTAs,
the message will move to the

Other tab.

Note: once the message is sent, it stays

in the inbox indefinitely.



oes the ad go once it's interacted with”?

ol S @ ol T - 9:41

€&— Q Search messages

¢ David Linn ¢~ David Linn

Marketing Director at Qustia

& Q Search messages

Focused (1)
Focused Other ®

You opened this conversation through an ad.

& 3 new messages in Other

L

Pedro Melo, Arianne Berger + more

Janet Birdy Just now
* Hi! Hope you are doing well. How was
your meeting yesterday with John?

Durga Sharma
Hi! Hope you are doing well. | just want
to follow up on our conversation

Malina Misra Sep 10
We need approval on a boosting
request that was sent out to you 3 day...

Arnold Kinsley Sep 8
We need approval on a boosting
request that was sent out to you 3 day...

David Linn

Sponsored Hey Mary, I'd love to tell
you about Oustia's new customer...

Thu Nguyen Sep 6
Hi there! I'm really impressed by your
profile. I'm wondering if you are...

Malina Misra
We need approval on a boosting

@
David Linn

Marketing Director at Qustia
You opened this conversation through an ad.

@ David Linn

Hey Mary, I'd love to tell you about Oustia's
new customer support tools. We can tell you
more here, or you can visit our website for
more information.

( Tell me more )

( 2 Visit website )

MONDAY

Legal disclaimer

MONDAY

g David Linn

Hey Mary, I'd love to tell you about Qustia's
new customer support tools. We can tell you
more here, or you can visit our website for
more information.

( Tell me more )

( & Visit website )

Mary King

Tell me more

David Linn

Qustia now offers a suite of products that
cater to your business needs. Tell us the size
of yvour business so we can make a
suggestion.

( Small business )

< & Visit website )

egal disclaimer

1
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3 new messages in Other
Pedro Melo, Arianne Berger + more

David Linn Just
Sponsored Hey Mary, I'd love to tell
you about Qustia's new customer...

Janet Birdy
Hi! Hope you are doing well. How was
your meeting yesterday with John?

Durga Sharma
Hi! Hope you are doing well. How was
your meeting yesterday with John?

Malina Misra Sep 10

We need approval on a boosting
request that was sent out to you 3 day...

Jeff Tanaka
Sponsored Hithere! As an expert of
cloud computing, you must be looking...

Thu Nguyen Sep 6
Hi there! I'm really impressed by your
profile. I'm wondering if you are...

Malina Misra
We need approval on a boosting

Once a CTA button is clicked, the message will stay
in the member's Focused inbox where it can be
referenced again. It moves to the top of the inbox
like a new message.



\Where does the ad go it members don't interact

all ¥ .

& Q Search messages

Focused Other ®

iﬁ 3 new messages in Other
Pedro Melo, Arianne Berger + more

o Janet Birdy Just now
* Hi! Hope you are doing well. How was

your meeting yesterday with John?

Durga Sharma
Hi! Hope you are doing well. | just want
to follow up on our conversation

Malina Misra Sep 10
We need approval on a boosting

request that was sent out to you 3 day...

Arnold Kinsley Sep 8
We need approval on a boosting
request that was sent out to you 3 day...

David Linn
Sponsored Hey Mary, I'd love to tell

you about Oustia's new customer...

Hi there! I'm really impressed by your
profile. I'm wondering if you are...

Malina Misra
We need approval on a boosting

3 Thu Nguyen Sep 6

lI“ ? -

é David Linn 0 Message has been moved to Other tab

£ B T T R -

Focused (1) Other »

3 new messages in Other
Pedro Melo, Arianne Berger + more

Janet Birdy Just now
' Hi! Hope you are doing well. How was
your meeting yesterday with John?

. Durga Sharma
e Hi! Hope you are doing well. How was

your meeting yesterday with John?
David Linn
Marketing Director at Qustia Malina Misra Sep 10
You opened this conversation through an ad. :
MONDAY request that was sent out to you 3 day...

We need approval on a boosting

ﬁ David Linn Arnold Kinsley Sep 8

Hey Mary, I'd love to tell you about Oustia's We need approval on a boosting

new customer support tools. We can tell you
more here, or you can visit our website for

more information. Thu Nguyen Sep B

Hi there! I'm really impressed by your
(Te“ me more ) profile. I'm wondering if you are...

request that was sent out to you 3 day...

( ' Visit wehsite) Malina Misra Sep 1
We need approval on a boosting

request that was sent out to you 3 day...

Legal disclaimer

Pedro Melo Aug 28
We need approval on a boosting

¢— Q Search messages —
Focused (1) Other e

David Linn Just
Sponsored Hey Mary, I'd love to tell you
about OQustia's new customer support...

Zuberi ldowu Just
! InMail Hi! Hope you are doing well. How
was your meeting yesterday with John?

Phoebe Kwok Sep 10

InMail We need approval on a boosting
request that was sent out to you 3 day...

Ning Hu Sep 8
We need approval on a boosting
request that was sent out to you 3 day...

Marina Lundquist
Hi there! I'm really impressed by your
profile. I'm wondering if you are...

Durga Sharma
Hi! Hope you are doing well. How was
your meeting yesterday with John?

Malina Misra Sep 1
We need approval on a boosting
request that was sent out to you 3 day...

Pedro Melo Aug 28
‘We neeld QD

[t CTAs were not clicked, the message will stay in
the member's Other inbox where it can be
referenced again. If the member interacts with the
ad later, it will move back to Focused.



How are new & improved Conversation Ads priced?

New & improved Conversation Ads are priced
Cost-per-Click. Advertisers will pay for the initial
click that opens the message.

The initial click on the headline which opens the
message is the only chargeable click.




ich Clicks are Chargeable®
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é David Linn é David Linn €&— Q Search messages

Marketing Director at Qustia
You opened this conversation through an ad.

& Q Search messages

Focused (1)
Focused Other ®

1
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3 new messages in Other
Pedro Melo, Arianne Berger + more

Janet Birdy Just now
Hi! Hope you are doing well. How was
your meeting yesterday with John?

Durga Sharma
Hi! Hope you are doing well. | just want
to follow up on our conversation

Malina Misra Sep 10
We need approval on a boosting
request that was sent out to you 3 day...

Arnold Kinsley Sep 8
We need approval on a boosting
request that was sent out to you 3 day...

David Linn

Sponsored Hey Mary, I'd love to tell
you about Oustia's new customer...

Thu Nguyen Sep 6
Hi there! I'm really impressed by your
profile. I'm wondering if you are...

Malina Misra
We need approval on a boosting

@
David Linn

Marketing Director at Qustia
You opened this conversation through an ad.

@ David Linn

Hey Mary, I'd love to tell you about Oustia's
new customer support tools. We can tell you
more here, or you can visit our website for
more information.

( Tell me more )

( 2 Visit website )

MONDAY

Legal disclaimer

The initial click on the ad's headlineis the only

- chargeable click. Clicks within the message are not

chargeable.

MONDAY

g David Linn

Hey Mary, I'd love to tell you about Qustia's
new customer support tools. We can tell you
more here, or you can visit our website for
more information.

( Tell me more )

( & Visit website )

Mary King

Tell me more

David Linn

Qustia now offers a suite of products that
cater to your business needs. Tell us the size
of yvour business so we can make a
suggestion.

( Small business )

< & Visit website )

egal disclaimer
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3 new messages in Other
Pedro Melo, Arianne Berger + more

David Linn Just
Sponsored Hey Mary, I'd love to tell
you about Qustia's new customer...

Janet Birdy
Hi! Hope you are doing well. How was
your meeting yesterday with John?

Durga Sharma
Hi! Hope you are doing well. How was
your meeting yesterday with John?

Malina Misra Sep 10

We need approval on a boosting
request that was sent out to you 3 day...

Jeff Tanaka
Sponsored Hithere! As an expert of
cloud computing, you must be looking...

Thu Nguyen Sep 6
Hi there! I'm really impressed by your
profile. I'm wondering if you are...

Malina Misra
We need approval on a boosting




How do Legacy and New
Conversation Ads differ?

Legacy Conversation Ads: New Conversation Ads:

Frequency Cap: up to d impressions every /

o Frequency Cap: 21 days days

* Pricing: cost-per-send Pricing: cost-per-click

Delivery: Member clicks on the ad unit and o
message is delivered to the focused or other
tab

* Delivery: Message delivers to anyone
in your target audience when they're online

* Placement: Message may deliver to the top Placement: Ad serves in a fixed slot in the
of the Focused or Other tab Focused tab
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m CAMPAIGN MANAGER Flexis Media NAMER £ E p : r,_t_l n g

Campaigns Ads
4391 total campaigns 10264 total ads

o stk Actons ~ |[ 8 We're adding two new reporting
“. Search by name or ID Filters (4) w View: Sponsored messaging v Breakdown ¥  Time Range: 04/4/22 - 05/3/22 = metriCS to the re porﬁng dGSh

Campaign name cks C Openrate Z Clicktoopenrate U Costpersend Z Costperopen Z Average CPC T Headline impressions  Headline CTR T

1l [:\ 2,859 filtered of 2,876 campaigns 3.2% 2.5% $3.58 $2.43 $3.96 851,605 6%

Headline Impressions: The number
A [ 15 126017255 - Smomsored Gontent 3.2% 4.8% $2.55 $2.53 $2.55 31,895 5.1% Of t'lmes peop'le were ShOV\/ﬂ your

* Lead generation - Jan 23 o o o d
] D 128017255 - Spomaared Gontent 4.2% 3.8% $2.75 $2.55 $2.34 26,990 5.6% O

[

[:‘ Lead generation - Jan 23 3.8% 4.7% $2.35 $2.42 $2.23 11,006 7%

ID: 128017255 - Sponsored Content H eO dh n e CT R: O/o Of

(] \eadgenerstion-dan23 headline clicks relative to
IMPressions

I
Lead generation - Jan 23 o o o ‘
L o oaree. Shomaored Content 3.6% 3.9% $3.60 $1.47 $3.61 27,110 5.9% |
{
\
I
[:‘ Lead generation - Jan 23 41% 4.0% $2.65 $2.55 $4.04 45,482 6.7%

ID: 128017255 - Sponsored Content

| ead aeneration - .l1an 23
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Campaigns Ads
4391 total campaigns 10264 total ads

o o Actions ~ | B Key Performance Metrics
" Headline Impressions:

Search by name or ID Filters (4) » View: Sponsored messaging v Breakdown ¥  Time Range: 04/4/22 - 05/3/22 =
Campaign name cks C Openrate Z Clicktoopenrate U Costpersend Z Costperopen Z Average CPC T Headline impressions  Headline CTR T Th e n U | | I ber Of -t-l | | IeS peo p] e
1l [] 2,859 filtered of 2,876 campaigns 3.2% 2.5% $3.58 $2.43 $3.96 851,605 6%

were shown your ad

Lead generation - Jan 23
A ID: 128017255 - Sponsored Content

# ] :Bea:gs%‘:gggt'g:on :;Zdzgomem 4.2% 3.8% $2.75 $2.55 $2.34 26,990 5.6% H S10 dh ne CT R O/O Of h 10 dh ne
| clicks relative to impressions

3.2% 4.8% $2.55 $2.53 $2.55 31,895 5.1%

3
- ] :Bejgg%‘:gggt'ggon e 3.8% 4.7% $2.35 $2.42 $2.23 11,006 7%
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Lead generation - Jan 23 o o o : Spent On your Ods d]V]ded by
] . 128017255 - Soomored Content 3.6% 3.9% $3.60 $1.47 $3.61 27,110 5.9% | . .
(
\ headline clicks
|
e o contont 41% 4.0% 5265 5258 s404 40482 o7
> Button Clicks: clicks on the ads

| ead aeneration - .l1an 23

CTA button(s)




How can | get started?

Starting May 22, 2023 legacy Conversation Ads
will convert to new & improved Conversation

Ads, with availability increasing over time.

Message Ads will not convert automatically. For

a seamless transition, switch from Message Ads

to Conversation Ads by June 19.




How to Set Up o
Conversation Ad Campaign

|
\ W

A




_og into Campaign
Manager and click
‘Create Campaign

?

Choose your campaign
objective.

m CAMPAIGN MANAGER

Default Group 2

Untitled campaign 2

Step 1
Set up campaign

* Objective

Objective @

Let's get started! Select the objective that best fits your goals below.

Conversions

Awareness Consideration
Brand awareness Website visits
Engagement
Video views

Lead generation

Website conversions

Job applicants

Talent leads

FixDex ¥

Marketing CXO Account (‘-’B M

Campaign

®

i

not saved yet




Next, you'll begin .

m CAMPAIGN MANAGER FisDex ~ | Marketing CxoAccount £33 ~ | ()

.
setting up your ¢ | e

°
+ Objective selection

Create a new audience
« Audience (&)

+ Ad format
+ Placement Where is your target audience?

+ Budget & Schedule

Select your location . Carson T
and language of choice.

Continue to set up your
targeting as usual.

Your audience size will vary depending on the language selected here, English may be selected as the defaultl language,
even in areas where a local language is available, to reach all users in the regiomn,

Locations Recent or permanent location ¥ (3

INCLUDE

+ Add Locations

English hd

Who is your target audience?
Start building your audience by searching for attributes of professionals you want to reach
Search Learn more about targeting criteria

Company
Audience attributes

Add targeting criteria like job title, industry, Demographics
or skills




Select
‘Conversati
as your ad-

O O

N Ad’

tof\=
=F]

Conwersation ad

Default Campaign Group

& Lead Generation 1/10 2

Step 1 Ad format

Select Campaign Group Choose your ad format

Step 2
Set up Campaign

® Objective selection Single image ad
® Audience
* Ad format =

Placement

Budget & schedule
Video ad

Conversion tracking

Step 3 .=:&§§& .

Conversation ad

Step 4

Carousel image ad

Message

ad

B

Document ad

Placements

Back to account Show your ads to the right people in the right places. We will optimize delivery of
your ads across all available placements based on where we estimate you'll get

New

Forecasted results @

Target audience size

3,000,000+

Show segments

1-day 7-day 30-day

30-day spend

$1,700.00 - $3,000.00 ©

30-day message sends [

7,100 - 19,000

30-day cost per message send

$0.21 - $0.32

Forecasted results are directional estin
not guarantee performance. Note that
products are not yet incorporated in tl
Learn more

s this helpful?  Yes No




Once you select your ad
format, set your budget,
schedule and bid type.

Not sure”? Click the circles below to learn
more about bids, budget and schedule:

0@

Once you're done, click ‘Next'.

Step 1
Set up Campaign

« Obijective selection
* Audience

« Ad format

* Placement

* Budget & Schedule

« Conversion Tracking

Step 2

Step 3
NEW

NOTE: Conversation
Ads will be billed
on a Cost Per

Click basis.

Budget & Schedule
Budget @

Set a daily budget v

Daily Budget

$25.00 Actual daily spend may be up to 20% higher ®

Schedule ®

© Run campaign continuously from a start date

Start date
1/30/2020 B

Your campaign will start at 12:00AM UTC on your start date

() Seta start and end date

Bid type

| will adjust my CPS (cost per send) bid manually @

Optimization goal: we defiver your ads to people as many times as possible when they’'re active on Linkedin

per ad sent

Recommended bid: $0.20
Recommended bids are based on your daily budget for improved budget utilization

Other similar advertisers are bidding between $0.20 - $0.30

Conversion tracking (optional) ®

Measure the actions members take on your website after clicking or viewing your LinkedIn ad.

+ Add conversions

== - |

Forecasted Results ®

Target audience size

160,000,000+
1-day 7-day 30-day @

30-day spend

1,500 - 6,400

Forecasted results aro estimates and do not
guarantee actual performance. Learn more

Is this information helpful? Yes No



https://www.linkedin.com/help/lms/answer/1392
https://www.linkedin.com/help/lms/answer/107019
https://www.linkedin.com/help/lms/answer/107036

Next, click
‘Create new ad’

This will allow you to start

building your creative. Q@Q

To add ads to this campaign, create a new ad.




Begin building
your ad

Name your ad, select a sender,
and add a banner creative

Set up your sender using our
permissioning process

Insertyour 300x250; JPG or PNG; up to 2MB

banner. Thisimage appearson desktop only
andis not clickable

3 Optional:insert your custom footer

If you are using the Website Visits Objective,
click ‘Next step’ and then continue to slide 20

Create a new Conversation ad for this campaign

®

Basic info

Get started by providing a few basic details for your ad.

Mame this ad

Conversation ad 1 50

Sender

Select the sender of your message.

Kira Oliver wou
o Digital Marketing

( FixDex University

Education

Banner creative {opticnal)

" * bannercreativeimage]. png (S80kb)}

Add sender

»

Adding a banner creative resenses that ad space for you. The banner only shows on desktop but not on

miabike or the conversation window.

Custom footer [optional)

Add customer footer far terms and conditions, or disclaimers

B|I U Z|iZ|x|x®F

fram time to time.

Lead Gen Form

Mote: you can only use one Lead Gen Form in this ad

Lead Gen Form 2 sad Gen Form
Event’s Lead Gen Form

By downloading, browsing, accessing or using this Sample Store mobile application
["Muobile Application"), you agree to be bound by these Terms and Conditions of Use.
We reserve the right to amend these terms and conditions at any time. If you
disagree with any of these Terms and Conditions of Use. you must immediately
discontinue your access ta the Mobile Application and your use of the services
offered on the Mobile Application. Continued use of the Mobile Application will
constitute acceptance of these Terms and Conditions of Use, as may be amended

Preview

Kira Oliver

o Kira Oliver

[t Manage your ad preferences or unsubscribe
£ 2014 LinkedIn Corporation, 2000 'W. Maude Ave, Sumnywale, CA, LSS,

By dawmloading, brovw
application (*Maobile Ay
Conditkons of Use. We resenve the right to amend the
any tme. If you d
musk immediately ¢
15 offered on the Mobi
Muobile Appl jon will consiitute acceptamce of these Terms and Conditions of
Use, as may be amended from time to tme

g, Accessing of using this Sample Store mobile

tion"), you agree to be bound by these Terms and

: verms and conditions at
onditions of Use, you

e with any of these Terms and
s to the Mobile Application and your

onkinue your acce

use of the lication. Continued use of the




| ead Generation

[t you are using the Leao
generation objective, select
the Lead Gen Form you'a
like to use for this ad.

Select your Lead Gen Form from the
dropdown, or create a new one by
clicking ‘Create a Lead Gen Form’,

Create a new Conversation ad for this campaign

®

Basic info
Get started by providing a few basic details for your ad
Name this ad

Conversationad 1 S0
Sender
Select the sender of your message.
o Kira Oliver YOU

Digital Marketing

~ FixDex University
o Education
Banner creative (optional)

' ’ bannercreativeimage.pag (590kb)

Adding 2 banner creative resorves that ad space for you. The banner only shows on detk

mobile of the comversation window.

Custom footer (optional)
Add customer footer for terms and conditions, or disclaimers

B J U ZiZ X,X*&F

Add sender ’

x

® but not on

By downloading, browsing, accessing o using this Sample Store mobile application
["Mobile Application”), you agree to be bound by these Terms and Conditions of Use
We reserve the right to amend these terms and conditions at any time. If you disagree
with any of these Terms and Conditions of Use, you must immediately discontinue
your access to the Mobile Application and your use of the services offered on the
Mobile Application. Continued use of the Mobile Application will constitute
acceptance of these Terms and Conditions of Use, as may be amended from time to

time.

Lead Gen Form
Note: you can only use one Lead Gen Form in ¢his ad

Select a Lead Gen Form

Don't see the Lead Gen Form you are looking for? Create a Lead Gen Form

I Cancel |

Next step ]

Preview

Kira Oliver

Sporsored

o Kira Oliver

B> Manage your ad preferences or unsubscribe
© 2014 Linkedia Corporation, 1000 W Maude Ave, Survyvale, CA USA

on’), you ag
he right to amen
e, 1 you disagree with any of thete Terma s

to the Mobile Apgpl

mmediatel

gescontemue your

the services offered o

Application will corntitute acoeptance of these Terms ar onditiocs of U

muy be amended from time Lo time




y O U -| e U .| @ Once you finish creating your Form and click Save, close this window and sleect your new Lead Gen Form to continue setting up your campaign.

Create form X

a new Lead Gen =

Desktop Mobile

2. Lead details & custom questions ~
{ Form(1of2) )

’ information
-orm, you'll do —— x

L |

L1 Contact First name
AT NOW
1 Company Email Address

NOTE: This creation flow e : s
willopen in a new tab. i ——
Once you finish building Cotomeueston & o

your Conversation Ad, + Addcuntomavesion 079 ez A

Custom checkboxes @)

you can close the tab to

4+ Add custom checkbox (0/5) A;yon

go back to the i
. Kadinsky
Conversation Ad draft. 3.Confirmation ™
Your form will appear in 4. Hidden fields (optional) ~
the dro pdovvn Once yOU ] Cancel By clicking “Save”, | agree to these terms m

hit ‘Create’in the new tab.




1o build your conversation,
you can either start from

scratch or choose a-

Event Registration

*Templates will be available in April 2020

emplate

It you use a template, choose the use case
that best aligns with your goal. Choose from:

Kira Oliver

Sponsored

0 Kira Oliver

Hi there %FIRSTMNAME! My name is [INSERT NAME], and I'm a
[INSERT TITLE] from [INSERT COMPANY]. | thought you'd be
interested in attending the event in [INSERT CITY] on [INSERT
DATE] at [INSERT TIME] about [INSERT TOPIC], sowe saved you a
seat. Are you interested?

Each template” includes suggested copy and macros.

Textin [ ] designates our suggestions of what to edit, but each
template is totally customizable.



Click ‘View
Flowchart' for an
overview of your
entire conversation

NOTE: Click
“View Preview”

to getbackto the
memberview of
your conversation.

Flowchart View Preview

Hi there %FIRSTNAME%! ...

[0 Save my spot!]
[t Tell me more first!]
[Maybe another time]

Save My Spot!

Awesome! We can’t wait to see...

Tell me more first

The event is at [VENUE NAME]...

[Event Agenda]
[[? Last year’s event video]
[[2 Save my spot]

Event Agenda

Here is the agenda, including...

[2 Register Now]
[Maybe another time]
[Save my spot]

Register Now

Amazing! So glad you found...

Maybe another time

Thanks for your response.

Save my spot

Great! We can’t wait to see you...

Last year's event video

Hope you like this video from last...



[t you

aren't using

a template, you
can build your ao
from scratch

Choose
the temp

Blank’ in
ate view.

Then clic

< ‘Nextstep’. ——

Website Traffic

Increase your website traffic by engaging your audie

content for them

Content Downloads
Drive asset downloads from your website and collect leads th

engaging conversation

*Templates will be available in April 2020

i
| Start your conversation from scratch




Start creating your
Conversation Ad

T

O

nis is where you'll have your

oening message, and the

corresponding calls-to-action.

The intro messageis the first message your
audience will receive.Introduce yourself and let
the memberknow why you're reaching out.

Create a new Conversation ad for this campaign

O—0—0©

Ad builder

Begin building your ad with messages, buttons, and images

Intro message

thought you'd be interested in attending the event in [CITY] on [DATE] at [TIME] about

Hi there %FIRSTHAME! My name ks [NAME]L and I'm a [TITLE] from [COMPANY]. |
[TORIC], 50 we saved you 4 263t Are you interested?

. . : x
G} Please replace all-caps, bracketed words with the suggested information te
complete your template selection

() Addan image

Call-to-action buttons

Use macros to personalize the conversation.

Then addyourfirst call-to-action button!
Let the memberknow what actionyou would

like them to take. Unsure of your CTA? We'll

take you through your options on the next page.

Button text 5]
Save my Lpot! 22
Action
© | Opena Lesd Gen Form -
Lead Gen Form (5
FixDex 12.25
View thank you responie =
Button text g
Tell me more frgt! 14
Action
Send toawebsite -
Destination URL
Enter URL
Don't see the Lead Gen Form you are looking for? Create a Lead Gen Form
L Cancel Next step

Preview |Desktop only) 'I m Wiew Flowchart

FixDwew University

Speesored

0 Kira Oliver

Hi there %FIRSTHAMEX! My name is [MAME], and I'ma
[TITLEL from [COMPAMY] I thought you'd be interested in
attending the event in [CITY] on [DATE] at [TIME] about [TOPCL
sowe saved you a seat. Are you interested?

O Save my spot! |

- \
[ €2 Tell memare first!
X J

—
l_ Maybe another time
J

[ Munsge pour Sd praferencet or uniubseribe -




Add your CTA

This is where you'll let
them know what actions
you'd like them to take.

You have three options:

Open a Lead Gen Form: Add a new or existing

1 LGF. This optionwill only appearin the Lead
Generation objective.Please note: you can only
add one Lead Gen Form per conversation.

5 Show next message: If you select this, you will
haveto create a subsequentmessage.

- Send to a website: This should be the landing

page you wantto drive traffic to.

NOTE: Use this
dropdownto
indicate which
action optionyou
wantto assignto
your CTA button

Call-to-action buttons
Buttton text
Sarve ey wpot!

Action

[ —r—

Lead Gen Farm (5
FluDex 12.25

i thank you responis <

Edift respanse ¥

Click here to add
another button



Optional:
Add rich media

to your ao

The image appears
inline underneath the
copy of your message.

The image shouldbe 250 x 250px

Create a new Conversation ad for this campaign

9Q—0—0

Ad builder

Begin building your ad with messages, buttons, and images

Intro message

Hi there %FIRSTNAMEX! My name is [NAME), and I'm a [TITLE] from [COMPANY) |
thought you'd be interested in attending the event in [CITY] on [DATE| at [TIME| about

[TOPIC]L so we saved you a seat. Are you interested?

Preview (Desktoponly ISAWE View Flowchart

o Kira Oliver

Hithere %FIRSTNAME®! My name is [NAMEL and I'm a
[TITLE]L from [COMPANY] | thought you'd be interested in
attending the event in [CITY] on [DATE] at [TIME] about [TOPIC),

Please replace all-caps, bracketed words with the suggested information to
complete your template selection

Q Add an image

Add your image
by checking
‘Add animage’
and uploading
your file.

ﬂ FixDexpeg (S00kb)
i

5 $0 we saved you a seat. Are you interested?

x
Call-to-action buttons
n FU Save my spot!
Button text g - J =
{ S et 23 | 2 Tell me more first! I
. Crastries |
I Open a Lead Gen Form ~
Lead Gen Form &
FixDex 12.25
View thank you response =

Button text 8

Tell me more first!

> Manage your ad preferences of unsubscribe ~
16

Action







Add your

follow-up messages

The new message and call-to-
action button will appear under
the corresponding message in
the preview and flowchart.

1 Add next message copy

2 Add nextCTA

3 View previous message

Create a new Conversation ad for this campaign

Flowich
Previous message
Message Hi ghasre SF IRSTHAMES! B
N [E® Tl rree moore Tirst!
The even [VEN We'll be having [INSERT ' .
VALUE PROP & EVE [Marytee anather time
[0 Reghter rowl
Tell e e e it
Add an imag The evenit b at [VEMUE MAME].
|Evenit agenda)
llllllllllll |2 Last year's event viden
|E2 Sarves vy npct]
Butt: ]
|||||||||
[ Eve 17 I
t H o sl
Actio
| Sho - | othert
sponse —» —
AMaring! 5o glad you found

Maybes Jancet s { b

ok YRR P
Action
S de 3 welhite Firew rory et
. eat e o
Detimation URL
FaL sl cem 20 T —
op yom likoe this video
T ¥ apel
SO YOI
Button tind a
888888 Toze 14
Auction
Send {2 wetnite -
Destimation URL
Bt Fde comiregisber
e P

 New message

copy

e NewCTAs




‘ )\ e | | I e | | I b e r Create a new Conversation ad for this campaign
o Q @ Preview (Desktop only) NV View Flowchart
Previous messa =
| f @ The confirmation message and button below are associated with FixDex 12.25. the Fi ity
yOuU added a Lead Ge| ' Forn , —

o N o Kira Oliver
Great! We can't wait to see you there. Mithere %FIRSTNAME®! My name is [NAME], and I'm a
ensure vour contirmation T bt ooty
Call-to-action buttons attending the event in [CITY] on [DATE] at [TIME] about [TOPICL

sowe saved you a seat. Are you interested?

Lead Gen Form button

message matches the rest of the e
conversation betfore launching.

Previous step
([ Totmemoretist: )
|: Maybe another time
‘ You willnot be able to editthe e
B confirmation messagein the , e
. ) . NOTE: This message T
campaign creation view.

will show up
underneath the rest of

‘ If the messages dont match the the conversation after a |
. v editth member clicks the Lead
conversation, you can only editthe Gen Form CTA, 50 you
contentifit’s a draft form. If it is already want it to flow naturally.

live you'll needto use a different Lead
Gen Form.




C ‘ | e C |< O | I d Create anew Conversat ion ad for this campaign

< } S ( } | l Ad builder
r. O-‘ V O y Begin building your ad w iith messages, buttons . and images., Flowchart
Intro Hi there!
Hi thera! My name is Erin and F'm going to be in your town for the Next Gen
conference. Will you be joining us?
. Call-to-action buttons -
Button text g e Test
I Yes! Can't wait. g
[ Testing ]
1- I
S next & - esting
“——  Thank you

Before you're able to click
‘Create ad’, you must
resolve all errorsin red.

A summary of all errors will
be shown at the bottom.




Once you finish,
: ¢ / o—0—0 o S
click ‘Create =

@ The confirmation message and button below are associated with FixDex 12.25, the
Lead Gen Form you selected

FixDex University

MCSS@SQ Sponsored

— Lead Gen Form message Kira Oliver
Great! We can't wait to see you there. Hithere %FIRSTNAMEY%! My name is [NAME], andI'm a

[TITLEL from [COMPANY]. | thought you'd be interested in
Call-to-action buttons attending the event In [CITY] on [DATE] at [TIME] about [TOPICL
o we saved you 3 seat. Are you interested?

Lead Gen Form button
Learn more (Send to website)

+ Add another button (1/5)

Previous step @

f 2 Tell me more first! J

{ Maybe another time

[ [ Register now I

Kira Oliver
Hope you enjoyed our website.

“ 2 Learn more J

> Manage your ad preferences or unsubscribe ~

This will not set your campaign live,
onlysave your ad as a draft.




B efO re S e-t-t-l /] g yO U r m CAMPAIGN MANAGER a | Optim8ing | Conversation Ads Beta Bug Bash

° T e Default Campaign Group 2
« . Draft
CO m pO'l g n ]Ve Se n Lead generation - Jan 30, 2020 ¢~

Step 1
Set up Campaign Ads in this campaign & Create new ad Forecasted Results 3 o
= Objective selection

Search by name or keyword Tarae e
» Audience _.;!r.:'.ll.'.[.‘il."."! ._.'.I._f'. e

160,0 0+
« Ad format CONVERSATION ADS (B 60,000,00
# Placement
(@ To run your ads, change their status from Draft to Active. You have 1 ad that is in Draft. Once an ad is Active, 1-day 7-day 30-day @

* Budget & Schedule you can no longer edit it.

30-day spend

£310.00 - $900.00

L ¢ ? - . Erin convo
e e C e n es I I l eSSG g e -l n Hi there! My name is Erin and I'm going to be in your town for the Next 30-day message sends |[ENEETH
Diraft - T I

= Conversion Tracking

;u:u 2 ad Gen conference. Will you be joining us? 1,500 - 6,400
- etup 5 Lead Gen Form
[ ‘ [ ) [ ) : A P . " iy .
. Form - Jan 30, 2020 Duplicate results ane estimates and do not
e elpses on tne S 1N this + Conversaton Ads i ———
Edit

n mation helpful?  Yes No
Send test message

campaign’ screen to send - —
yourselt a test drop.

Review the ad, che.ckthot all links drive The test will appear in
to the correct websites or LGFs, and your LinkedIn Messaging
launch your campaign.




e V-I e V\/ e m CAMPAIGN MANAGER Q | Optimaing | Conversation Ads Beta Bug Bash
Default Campaign Group £

CO m p O -i g P d etO ﬂ S € Lead generation - Jan 30, 2020 » -

Step 1 Review & Launch Payment methed: Mone @
Set up Campaign Yourre almeost el Let's review your Gampin seftings:
Linkodhin Adhi Agrisprsend Actwerining
« Objective selection e Grezeiiian
¥ Launch Campaign
(] « Audience & Lead generation _
»  Ad format e Forecasted Results & Q
B Clchirsg on yeur pot will ki Cuanomers 10 & kaad gener Meon form gee-flled with Lirkedin prolie daa
# Placement - gony 1 p with Lirskaseiie - |
» Budget & Schedule FE—— 160,000,000+
MCLUDE s . s
+ Conversion Tracking Pecphe with Engllsh aa ! dary ?-dary W-day @

Leszations [Recenl o Permansnt] !
it Sand F310.00 - F500.00

Step 2 J——— 1,500 « 6,400

Vake sure all the information _
looks accurate. + e

[Tnakded

Step 3 -
i !25.1:;1] Bruf cofilifsridy 4L

Review & Launch [[IET0 o ng

Migwimiam CPS Bed 020

Back to account
NS Cornir LN added
-
Spordoned Corrersatn
Molmage ) ot

Fores < o 30, 3000

live you will not be able to edit the details. oot s

Y Once you set a Conversation Ad campaign
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